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Focusing on general insurance, RSA's core markets are the UK and Ireland, Scandinavidand Can
with the capability to write business across the globe.

We have around 13,500 employees across our core businesses and, in 2015, our net written
premiums were £6.8 billion.

Our products include:

1 Commercial insurance services for businesses (e.gepsopnotor, marine and energy
generation);

1 Personal insurance products (e.g. household, motor and pet insurance) sold directly to
consumers; and

9 Personal insurance sold to consumers through intermediaries such as insurance brokers and
agents.

Within ourregions, we operate under several different brands of which some are mentioned in our
response below. These are sumnsad below.

Country Brand

UK More Th>n

Scandinavia | Trygg Hansa
Codan

Canada Johnson

Our 205 ClimateWse Response

RSA Group is aember of ClimateWise, an insurance industry group committed to stimulating
action and new thinking to reduce the lotgrm risk from climate change. We continue to actively
support ClimateWise both directly in its governance and through promotion of geing aims and
activities as well as in our own actions.

Our major actions relating to the six ClimateWise principieanuary December2015are detailed
below. More information about these activities can be found on @arporate Responsibility
websiteand in ourAnnual Report and Accounts Zi)Jor alternatively emailennie Colville, Group
Corporate Responsibility Manager
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1.1 Supportand undertakeresearchon climate changeto inform our businessstrategiesand help
to protectour O dz& (i 2 aridthid StakeholderSinterests. Whereappropriatesharethis
research withscientists society, businessgovernmentsand NGO# orderto advancea
commoninterest.

In 2014, RSA Group saitaW (i dzNJ/ |stkaRegipwitR Bree central prioritiesto serve customers
well; to operatewith strong finances; and to build strosgstainable performance, making RBA
best investment proposition we cachieve.

2015 was a year of majachievement for RSAVe have now materiallgpompleted the refocusing
of our geographic footpnt, of which the mossignificant achievement during 20%&s the agreed
sale of our businessés Latin America. Importantly, the foco$ our management team is now
solely on our core businesses in tHK & Ireland, Scandinavia, and Canada.

2015 was aignificant year for théndustry in terms of capital regulaticas it finalised preparations

for Solvencyl¢9 dzNRB LIS Q& y S g reghedmhichcant intd Folc#iod Jahuary 2016.

RSA wersuccessful igaining regulatory approvaltousec&rg y WAY G SNY I f Y2RSt Q 7Tz
our capital requirements under Solvency Il.

Pathway to becoming a better RSA 2014-17

Strategic - Corefreview portfolio - Complete disposal
refocus - First wave of disposals programme
Capital and . P.igdhts issue, disposals - Further disposals and
balance sheet - earnings

a - - Balancesheet ‘cleanup’ - Restarted dividend
strengthening - Sub-debt refinancing - Preparation for Solvency Il

- Advance customer agenda

- Plan design + Improve underwriting capabilities
- Management
Performance strengthening
improvement - Implementation starts:
- Cost base
- Underwriting actions « Instil reliable performance culture

- Drive cost efficiency

- Make technology a strength

2014 2015 2016 2017

The completion of the disposal programmwvhere we have sold businesses in Asia, India, Italy,
Russia and Latin America has resulted in a 9.5% reduction in Scope 1 aisgidren

Due to the focus of the Group being on the divestments and Solvency Il, there has been limited

budget and resource to conduct climate change research, however through our memberships of
ClimateWise, the Association of British Insurers EnergyClintate Change Committee, we have

adzLJLJ2 NIISR @I NA 2dza NB a ebtibgin Resiliéntatimbthbagesl resetrdhY | G S2 A & €
Along with colleagues in the businedennie Colville (Group CR Manager) attended several round

table sessions, hosting ome support this research. The report will be shared with relevant

colleagues in Underwriting and Group Investment.
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RSA welcomed the publication of theY Qa t NHzZRSYy G Al f wS 3 dz Thelihgagt ! dzi K 2 |
of climate change on the UK insurance seetod Stephen Hester, along with other senior insurance
executives in the ClimateWise group, wrote and open letter to Mark Carney supporting the.report

RSA through th€limateWise forumhelped inform the PRA report by convening a series of
roundtables, one of which was held in our London offices. We will continue to work with
ClimateWise to spport further research and collaboration with the PRA.

See article on our website showing our suppbttps://www.rsagroup.com/news/press
releases/2015/rsgoins-callsfor-a-climateresilientfuture/.

Despite, limited budgets, we were delighted that our five Danish graduates who took part in our

Global Graduates schen2®15(a 2year scheme for graduates that focuses on gaining insight into

various areas of the businessyorked on a project entitledClimate change and its impact oar

business in Codan, Denmarfke team investigated cloudburst and windstorm datamprove the
understanding of gross loss modelling. The research has justdmapleted and is yet to be
LINBaSydiSR (G2 GKS odzarAySaaod ¢KAa gAff O2YLIX SYSyi
customers to prevent weather related claims.

1.2 Supportnationaland regioral forecasting offuture weatherand catastrophepatterns affected
by changesn the S I NXlif&bea

In 2015, weather and large losses was £68m worse than planned with the net cost of the December
weather events being £76m. As a consequence of this,re/éoaking to improve the way that our
GeoRisk model works so that we will be able to provide more information to underwriters to help
them price flood risk.

In the UK, we continue to use Eurotempest, a company who supplies detailed meteorological
information, to provide us with accurate alerts and forecasts for impending extreme weather events.
Using these alerts, we identify customers in the affected areas informing them of the upcoming
event via SMS messages, social media and/or phonecalls so thatabheyiime to make their homes
and possessions safe.

Given the inherent natural uncertainty of weather losses, we monitor and model weather and
extreme weather as these are the events that cause claims, not climate. We use a range of external
models to revigv windstorm, hail, river flood and storm surge plus internal models and analysis for
freeze and cloudburst. The models do not assume future meteorological trends as they are
statistically calibrated based upon historical weather and insured loss dataaNsirall of our

insurance business is transacted on an annual basis and therefore, premiums can be adjusted
quickly if need be.

We aim to keep our GeoRisk tooig-to-date releasing a new version of the flood model annually for
example. The latest datakes into account recent events antbdifies theunderlying model.
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In 2015, ve have produce new guidance for our underwriters to better underwrite flood reskd
windstorm risk.The aim of the documents are to provittesight and guidance into evaluatiarf the
potential flood risk and windstorm risk of a location, the mechanisms by which damage occurs and
an assessment of damage susceftitipduring and directly aftethese events. The documents are
designed to provide consistency in evaluating why ¢hegents occur, the types of damage caused,
what the consequences of that damage may be, and hence strategies that can be applied and
developed for mitigating the loss potential.

The documents also provide best practice loss prevention measures that ¢akemeto reduce the
potential of damage. For example, the ftbosk guidance provides the following list:

1 Deenergise utilities before water enters the facility, shuttidgwn all equipment and
allowing equipment to coeflown in order to prevent thermalamage.

9 Fire protection water supplies must not be skddwn. Shuttingdown electrical power to
fire alarms and fire pump power supplies must be avoided if possible.

1 Permanently elevate utilities, such as electrical panels, and process equipment &t feast

meters above the expected flood level.

Consider the closure of sewer and drainage valves when there is potential foflback

Dismantle and relocate critical equipment where practical.

Construct plinths for equipment to raise them abeg®und orconstruct watertight walls or

curbs around key equipment if practical.

91 Avoid locating expensive or critical equipment in underground spaces and consider re
location if already located in such areas.

= =4 =4

1.3 Useresearchand improve dataquality to inform levek of pricing, capitaland reserveso match
changing risks.

RSA uses many explicit and implicit assumptions within pricing, reserving and capital modelling.
These assumptions are reviewed at proportionately regular intervals based on observed changes in
risks, internal or industrwide knowledge and the amount of time that has passed since the last
update.

RSA works alongside other industry members (e.g. flood risk modellers and wider catastrophe
modelling experts) to understand, model and update thegitle business faces. Recently RSA has
used these processes and feedback loops to increase the sophistication of alalaaéel perils in
pricing (e.g. flood) and update assumptions within catastrophe modelling of clraktid perils
(such as windstorin This enables RSA to capture up to date views of risks and understanding of
climate related risks.

As previously, RSA has employees interested and involved in climate change research who have
attended recent events on the impacts of climate chafgg. how climate change might affect
liability risks) and can contribute to internal understanding at appropriate times.

Paged of 31



1.4 Evaluatethe risks associatedvith new technologiedor tackling climatechangesothat new
insuranceproducts canbe consideredn parallelwith technologicaldevelopments.

We continue to evaluate the risks of new technologies that directly or indirectly reduce greenhouse
gas emissions or support resilience to climate change. We continue to be a global leader in insuring
renewable enegy projects spefically offshore wind projects antbncentrated solar power (CSP)
projects and have expertise in a number of other technolodgisat has been really exciting in the
industry is the rise of telematics and its use not just for car insw#&ut for homes and potentially

pets too. More detail of our work in renewables, telematics and driverless cars is detailed below.

New Environmental benefits | Social benefits w{!l Qa L}2aAidAa
technologies
Renewable Energy security from | 1 Less pollution 1 Involved in insurance
energy renewable rsources improving people of 90% of worlds
Reduced carbon wellbeing offshore wind capacity
emissions 9 Supporting renewable
energy industry to
reduce risks in order
to bring down cost of
resultant energy
Telematics Encouages safer, 9 Puts customerin | § Offer telematics car
more efficient driving control of insurance in UK and
which reduces cost insurance policies Canada
and fuel usage 1 Encouragesafer 1 Provide pet insurance
In the home, makes driving, reducing alongside pet
customers aware of risk of accidents telematics
utility usage and i Provides
environmental risks information on
(flood, carbon home security
monoxide) to drive | § Provides
behaviour change. information on
pet health and
reduces incidence
of pet iliness
Driverkess cars Reduced carbon 1 Reducesthe need| 1 1 of 12 organisations
emissions from for a car which is involved in Greenwich
transport. Most expensive and a pilot for auonomous
autonomous vehicles liability vehicles
are electric. I Studies have
shownpotential
for less accidents
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With the largest number of Renewable Energy insuraaqeerts in the world, we have
Centres of Excellen@pecialising in a number of technologies, including:

® 2 AY R ¢GnghdndEnd Offshore

w { 2f | NPh&gv@tadE, &oncentrateahd Thermal installations

w | @RNEB SySNH®

w . A2 ¢BighfagéHBidgas and Biofuel

w 2F@%S YR ¢ARIFIf SySNHe&®

Our products cover:

w ¢ NdMadna Transit and Marine Delay in Stag

w Mstductiong Contract Works, Advanced Loss of Prditgl Liability covers

w h LIS NjPibger®yyAlRisks, including MachingByeakdown, Business Interruption
and Liability covers.

With our experience, we are willing to evaluate the risks of newneldgies and
prototypes.When underwriting prototypes, RSA limits exposure to certain risks by offering
restricted cover. However, we will still underwrite the project to a certain extent, e.g.
weather damage. RSA can then build its expertise over tintdragires these projects.

In recent years, & have been building our strength in gtimtgrid connectionsvhich
supportthe flow of energy between countries as well as being engaged in offshore wind
cluster projectsAs renewable energy is an intermittesource of energy, cables between
renewable energy projects and countries are required to ensure that there is a constant
supply of energy. In Germany, there has been a move to transmit the energy f#lom 3
offshore windfarms through one cable to shayeeducing the transmission and distribution
losses of transporting the energy as well as reducing the risks of having numerous cables
from each individual windfarm. This clustering of windfarms is becoming a growing trend.

Codan have helped to insure a nbar of new European subsea cable connections (fo
example, EirgridNSL, Nord.Link, COBRA and NEMNng the lead insurer omostof these
projects.

From these projects, we have built up a wealth of knowledge of the risks of interconnectors
and deepseacables and we share this knowledge with every new cable project that we get
involved in with the aim of reducing the risks of the project and therefore the costs of
developing such an asset. Our guidelines cover cable design, production and testing,
engineering, equipment, planning and execution and operation.

We have also participated in insuring floating wind turbines. The benefits of these turbines is

that servicing is much easier as they can be towed into harbour rather than having people
attempt repdrs in dangerous high seas. Meanwhile spare turbines can be kept so that

capacity is maintained and no ship voyage to and from the floating installation is wasted.

Without expensive fixed foundations, as scale is achieved floating platforms could bring

down the cost per MWh considerably. Currently, we are insuring the construction of the

third stage of the Fukushima Floating Offshore Wind Farm in Japan, due to become the

g2NI RQa oA33ASad FE210Ay3a 2FFAK2NB GAYR T NY

Whilst waveand tidal energy technology remains in its relative infancy, the sector has
immense future potential. Wave and tidal energy is an emerging sector with projects seen in
Europe, Canada and Asia with the UK in particular becoming a global focal point for
dewvelopment due to the abundance of resource around UK shdieis. particular form of
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energy has the potential to meet a sizeable percentage of the global electricity demand and
at RSA we are very excited about its future.

In March 2016RSA Canada and Genel Electric (GE) cehosted it& first-ever Energy

I nsurance conference at RSAS6s Head Office in Toro
industry experts, owners, users, brokers, risk managers, financial representatives and RSA

employees over a two-day period to share technical learnings and strengthen risk

management best practices in traditional and renewable energy sectors.

Partnering with GE for this conference gave us a chance to share information with our key

industry, broker partners and custome r s , dimsSkeltod , National EBI Underwriting

Director, and Equi pment Breakdown Insurance with
were able to showcase RSA's expertise in the energy sector and to position us as a
knowledgeable go-to marketforthe e x posures t hat exist for this kin
Skelton explained that iitds i mportant for everyon
technological advancements that manufacturers are making, understand what problems could

occur, and look for common solutions. This conference was a chance to bring representatives

from many areas of the energy business together to do just that.

Proactive claims handling

During the last 2 years, there has been a trend in subsea export cable claims related to
internal faults in the cable, after only a few years operation. In 2015, there were over 10
damageseported on theexportof cablesfor different projectsoccurring during operation.
The repair costs of each these damages often exceeded £10m with repair ingsom
average 114130 days.

In an effort to avoid these damages and reduce the costs and time of repair, Codan have
introduced a new strategy to be actively involved in the claims process appointing a claims
manager and risk engineer for each evenstpport the customer througbut the repair
processBYy doing this, we are able to use our knowledge from previous clainesit@e the
costs of the repair and the time required to repair the calgeswinwin for customers and
RSA. A recent example ofg¢hias when we supported a customer following damage that
occurred to a wind turbine foundatioand a wind turbine Through being involved in the
claims process from the start, we were able to reduce cosWR20m. Feedback from the
brokerg | & LJ2 B paiitibulrSve arévery happy that thanks to an extraordinary job and
the close cooperation with Codan the two claims were repaired with a third of the cost

A = 4 oA ~

SELISOGSR (G GKS @GSNE o6S3IAYYAYId ! ALAYS Ylye |
Codan are also actively involved i

WindEurope (previously European Wind Energy Associgi&WEA): In November 2015,

Sam Millard, International Manager for Offshore Wind Energy in Codan presented at the
annual Wind Europe Conference in Paris on the risk improvements in offshore wind.

The Carbon Trust as a consultant representing the insurance industry on renewable energy
Dansk Standardinvolved in approving the standards for wind turbinres

http://www.ds.dk/en

DNMGL¢ involved in respect of ceftcation and procedures for Wind Turbine Geaboxes
(WTGs) and project certification (part of a working group)

For more information abouRSA's expertise managing risks associated with renewable
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It is crucial that we continue to adapt. Renewable energy is experiencing
unprecedented growth. As the need increases, the scale of production is
evolving dramatically. Ten years ago, we were insuring wind turbines
generating on average 2-3 megawatts each. Now we see single units that
can generate up to 8 megawatts - an increase of 300% and enough to
power 7,000 European homes.

This Is great news for the industry and the environment but it magnifies
the risk: interruption to just one turbine can pose a significant impact to

grid-connected homes and businesses.

So in 2015, we substantially multiplied our resourcing of turbine
malfunction claims. Our own engineers are now involved in repair
operations, speeding up the process and making it simpler for customers.

1. Telematics¢ KS dza S 2F GStSYIFGAOa Ay OFN AyadaNryoS

and more drivers have been sigginp to have little black boxes installed in their cars that
monitor their driving behaviour, as insurance companies offer incentives such as lower
premiums and disounted rates for safe drivers. RSA has introduced several products that
harness the power fathis technology:

a. SmartWheelsTelematics car insurance for young drivers.

b. WagglePetsMembership package with pet insurance and telewgproduct to

track pet activity and prevent ill health.
c. SmartFleetSmartphone app for SMEs with fleets up to 15 vehicles.

Due to the success of telatics in the UK, RSA Canada are soon to be launching a telematics
product for car insurancéittp://www.rsabroker.ca/articletags/telematics

Driverless carsRSA is the only insurer involviedthe GATEway (Greenwich Automated
Transport Environment) project in London, where driverless pods are being treated as part
of a wider aim to bring driverless cars to all parts of London. Being on the project means that
RSA sees firdtand how the tebnology, industry and public perception is changing, which is
essential to us being able to create the right products for our customers in the future.

https://www.rsagroupcom/the-thread/driverlesscarshypevsreality/
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RSA's lan Kémp (left) and Ke

2.1 Work with policy makers nationally and internationally to help theswelop and maintain an
economy that is resilient to climate risk. This should include supporting the implementation of
emissions reductions targets and where applicable supporting Government action that seeks to
enhance the resilience and reduce the enuimental impact of infrastructure and
communities.

1. LY {SLIWGSYoSNE w{! 6StO02YSR G(G(KS LlzmfAOFiAz2zy 2°
(PRA) report describing the role of the insurance industry and the PRA in the context of
climate changeThe impact of climate change on the UK insuramemtas. At the same time
as the publication of the report, Mark Carney, Governor of the Bank of England, gave a
ALISSOK G [t28RQa 2y (GKS GKNBIFG OftAYFGS OKI y:
iKS D2OSNYy2NRE aLISSOKZI 9SOMAiAVSES?2 Wi $ QuSY® &N
Hester included published an open letter to him in the Financial Times calling for greater
dialogue and collaboration to create a more enabling regulatory environment
https://www.rsagroup.com/news/presseleases/2015/rsgoins-callsfor-a-climateresilient
future/.

2. {0200 93Iy> w{! Qa D hterkda Clkat&Mse @ungtablg @ith HRH h F F A ¢
Prince/ K Nt Sa Ay CSoNXzZ NB Hnmc (G2 RAaOdzaa Saidlof
allow for highlevel international engagement between the insurance industry and
regulators. As of1July 2016, we are delighted that Scott Egan will be participatirtgein t
Council and we look forward to moving the climate change agenda forward with the
insurance industry and regulatoréittps://www.rsagroup.com/news/press
releases/2016/scoteganjoins-climatewiseinsuranceadvisorycouncil/.

3. Launch of Flood Re off' April 2016: RSA has been involved from the point Flood Re was
first proposed, which was about three years ago, shortly before the i&&te of Principles
6& RdzS (2 SELANB Ay WdzZ & uwnmod ¢KSNBQa o
processA Y A dzZNBNE>X O2yadzyYSNARA yR Cft22R wS Adast
be fully updated and there were changes needed tlgioout the industry, the PRA
(Prudential Regulation Authority). RSA was an original member from-iigegdate offering
policies under the schemaéttps://www.rsagroup.com/thethread/flood-re-a-home-
insurancesafety-net-for-the-uk/.
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4. UK renewable and environmental policies: RSA joined calls with the Corporate Leaders
Group (CLG) to convey concerns about the scale and manner of UK policy announcements
and sgnal strong business support for a policy framework that can underpircéotyon
investment. Representatives from RSA met the Secretary of State for the Department of
Energy and Climate Change (DECC) at a roundtable session in September 2015.

5. In November Q15, RSA joined forces with the Association of British Insurers (ABI) and other
leading industry executive to call for a global agreement on 2°C in Paris. RSA submitted a
case studyhttps://www.abi.org.uk/Insuranceand-savings/Topicand-issues/Climate
Change/RS&£aseStudy

6. In September 2015, we joined the call for action from the Road to Paris campaign and
committed to engage responsible on climgiolicy. As is demonstrated above, we work
with trade associations ensuring that the voice of the insurer is heard at government level.

RSA INSURANCE
GROUP HAS

COMMITTED

» to engage responsibly
on climate policy.

7. Flood resilience and resistanda:light of climate changes and increased frequency of
weather events, as highlighd in the series of storm & flooding events throughout Dec 2015
and into Jan 2016, there is a need to provide homeowners in areas prone to flooding with
support and financial assistance with the installation of flood resilience and resistance
measuresTheGovernment via DEFRA has taken action to make available to homeowners
and small business owners access to funding (a grant of £5,000 per household) via their local
FdziK2NRGe& (G2 FdzyR YSI adaNBad 6KAOK AYLINRGS | LJ
from flooding, over and above repairs that would normally be covered by insurance. The
ABI has been working with the Government to provide clarity regarding the process by
GKAOK OdzadG2YSNRa YlFe& | LILX & ¥F2NJ DNI yrdcass. YR K

RSA has reviewed the guidance documents provided by the Government, via the ABI, and
has produced a document providing Guidance to Customers relating to the process by which
they can apply for a Grant via their local authority and how RSA saifidhitd Party Suppliers

and Loss Adjusting partners will support the customer. This guidance document will be
shared with Customers and Third Party Suppliers to ensure all parties involved in interacting
with customer can provide the relevant informatiand guidance if required.

RSA and its external Loss Adjusting Partners (Crawfords and Cunningham Lindsay) are
committed to supporting the Government initiative to make available to customers Grants

to be used for Floodesilience and/or resistance.

8. N{ SRSYy> 6S INBE YSYOSNAR 2F | OfAYIGS g2N] Ay3
Lyadz2Ny yOS ! 4a20AFA2yéd ¢KS INRdzZI t221a a4 4l
mitigate and adapt to climate change and lobbies municipalities to ga&ater
responsibity for floodingandwater damages

9. In Denmark, we are members of CONCIT@ean think tankwvith the purpose to
collaborate together to reduce greenhouse gas emissions and limit the harmful effects of
globalwarming. CONCITOlisked tointernational néworks who share the same purpose,
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for example the World Resources Institute in the U.S., ZERO in Norway and the European
Climate Foundation in the Hague.

We arealsomembers ofthe following insurance sector groups and business groups:

1 ClimateWise

1 Assodtion of British Insurers (ABI) Climate Change Working Group

1 UNEP Finance Initiative Principles for Sustainable Insurance

T aSYOSNI 2F (KS 9ySNHe FyR /fAYFGS [/ KFEy3aS [ 2YY
organisation, The Confederation of British Istiy (CBI)

1 Swedish Insurance Society

1 Spanish Wind Energy Association

2.2Promote and actively engage in pubtiebate on climate change and the need for action.

Through our membership diie above organisationsye actively engaged in the debaaeound
agreeing a legally binding and universal agreement on climate, with the aim of keeping global
warming below 2°Ghat was discussed in the Paris Agreement. We suppgrbsition statements
and publicationss detailed above in the rump to COP 21.

3.1 Inform our customers of climate risk and provide support and tools so that they can assess
their own levels of risk.
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We continue to support climate awareness amongst our customers as detailed 20i5e
ClimateWise Repodnd reproduced here in grey. Additional information from 2015 is added in
black text.

In recent yearsve have seen an increase in the number of severe weather events impacting our
customers andricreasing our exposure to claims. The most noticeable trend has been the increase
in floods and temperature drops. We have an opportunity to mitigate against some of our claims risk
and improve customer experience by informing our customers of impendirgheeevents and
providing advice on readiness.

Informing customers of climate risk and providing support

In Denmark, Codan has developed tools to help members of the public prepare for weather risks
before they happen. These include an SMS text setivatdnforms subscribers about upcoming

extreme weather events and provides advice on what to do to prepare. Over 10,000 people subscribe
to this service, which has led to a reduction in the number of storm damage claims.

Codan has supported a tool that@urages adaptation. Developed with Linkdpings University, the
VisAdapt websitallows users to assess the risks their properties may face under different extreme
weather and storm conditions. It also provides advied potential resilience solutions based on the
specific risks of the property. The website has been viewed over 13,000 times, with 16% of viewers
returning to the site.

In 2014, the marketing team in Canada, along with brokers, created a broker micalt Climate
Smart http://www.rsabroker.ca/campaigfpage/climatesmarf) which has information, insights and
tools available for brokers to share with their customers so that clientdbedetter prepared for a
changing climate. Example tools from the site are shown below. The site is currently being updated
to include a Wildfire section. Additional weathetlated resources for homes and small business can
be found herehttp://www.rsabroker.ca/brokerservices/riskadvicehome-smaltbusinesses

In the UK, we have established tBevere Weather Alert Communications teguart of our overall
Surge RIn Teamand developed process to ensure we can respond quickly and deliver a joined up
and organised approach to severe weather events, across all customer communication channels.
Once we have been notified of a weather event that we feel will impactostomers, the trigger is
pulled to identify the postal areas that could potentidlgimpacted and the customers most likely

to be affected.The Severe Weather Alert Communications team then formulates a plan of action to
agree the most relevant contenthannels and messaging. Examples of some of the messaging that
was sent out in the winter of 13/14 can be seen below.

In our Scandinavian businesses we continue to have the following services which inform customers
of climate risk and reward them on riésnt/mitigation measures.
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Our climate-oriented services

+ Discount for thinking ahead * Free extreme-weather SMS alerts
Our Danish customers get a 15-percent discount on thelr We offer a text message alert service in Denmark that
household insurance If thay Install a backfiow preventer. warns homeowners about heavy downpours, storms, and
« Webslte on torrential raln Iy roads. At present, some 14 000 people have signed
Codarn's website offers advice on how to secure homas up for this service.
agalnst torrentlal rain. The slte features instructional + Energy-efficlency analysls
videos on how to avold flooding through Installing a Danish customers with sub-standard defective windows
backflow preventer, how to lead excess water away from In their homas are being offered a free analysis of the
the house, and more. savings that switching to energy-efficlentwindows
Visit the website ot www.oodon.dk,/sky brud would make.

In the UK, following the devastating effects of flash flooding and storms, RMQ@R& TH>N

carried outhumerous communication to provide support and advice to homeowners and small
businesses affected by the rising water levels. We also sent a number of claims consultants and loss
adjusters into the worst affected areas, such as Cumbria and Scotland. \Wasedrthe number of
customer service advisers on duty to deal with the increased volume of calls.

Advice and help for UK flood victimbttps://www.rsagroup.com/thethread/adviceand-help-for-
uk-flood-victims/

RSA's Emergency Response Vehicle (ERV) dispatched to Carlisle
https://www.rsagroup.com/news/presseleases/2015/raserv-arrivesin-carlisle/

Protecting your home from floodshttp://www.morethan.com/home-insurance/news/protecting
your-home-floods

Getting you back in your hometaf a flood- http://www.morethan.com/sites/default/files/Guide
to-gettingyou-backin-your-home-after-a-flood. pdf
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GETTING YOU BACK IN YOUR
HOME AFTER A FLOOD

Hoving your home flooded can be extremely traumatic ond when locking at the damage you might wonder exactly how
you're going to get everything back to normnal Well, that's exactly where we come in. Te help you understand the process we
go through to repair your home, we've oeated a timedine. Each home is different and in some circumnstances work con toke o

little longer than normal but for the majority of customners youwill be back in your home around six months later.

WEEK 24

Ax300 o5 0l ¥ Bepaies b basn dere
o we've gureerying bock ‘

WEEKS 1102 ‘

Vistting your home and
sorting out your belongings. [}

0 0 ur s rotves will Vit you o8 500 0 oy

WEEKS 91013 WEEKS 4109
Figuring outthe repairwork  Home is now dry

TR Wk, your horm should e

. By

1

e

= =) .

T /%2////%
A¥ (I (K]

r o}, [8

Example communicatiofrom More Th>n on the impacts of a flood on your home.

RSA Canadaunched a new product following brokers feedback that customers preferred aesimpl
easyto-understand coverage for losses as a result of watdr.i SNLINRE 2 F / 2 3SNIF IS nu
makes lifeeasier by offering Personal Insurance clients the convenience of a clear, combined
coverage option for sewer backup and overland flddth://www.rsabroker.ca/water

We continue to update ouRSA CanadalimaeSmart website with useful fa¢iles and tips for
brokers to inform their customers of damage caused by climeli@ted events
http://www.rsabroker.ca/brokerservices/climatesmart

In October, we launched a Growyide WinterSmart campaign supporting our northern hemisphere
customers to prepare for winter. We produced a tip sheste image below and shared in through
our website and social media channdips://www.rsagroup.com/thethread/gearingup-for-

winter/.
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Get #WinterSmart

Be prepared for winter

Sign up for weather alerts

Mast local councils and weather
agmncies offer emall or best message i
alérts b let you know about severs

westher forecast for your region.

Have an evacuation plan

I your home or place of work had to =
be evacuated, where could yau, your f—
Family or colleagues ga?

You may not be able to use your awn

wehicle ar rely on public ranspart.

Dot forget to think sbout your pets tool

Check your property

The better ralrtained your groperty

2, the s darmage you Can expect

Froen winter weather. Check your

resof Is in good condition and rmake sune your
eaves fpurters are clear. I you nesd help doing
this, contsct your local eounel whe Ll be able to
put you in touch with & professional

Make a note of other winter servdces your council
offers - pavement and road gritting, 2andbags
andjar Snow ClEaring - and how o Sctess therm.

Heep a record of your property. Take photos or
record & video cip of each room, This could help
hosa adjusters get you back to nonmal, If the warst
happend

Back up!

Make regular back-ups of your | |
computers (business and personal).

I you are & business auwner, this will

e an impaortant part of your business continuity
ar nesilience plan. IF you do't have & plan, Speak
mmrlmuhnamehﬂerhm
abaout creating one

Going away?

IPypowr property ks going o be empty

For mare than & Few days, ask

sormeons to check on & occasionally.

IF T e S are: while
you'ne sy, shut off your water supply and drain

ar autbuildings, are lagged (covensd with beat-
rmlating materia])
Be caneful about wshat you past on social media.
Bbout vacation plans and holidey snaps
«can alert burglars. To deter them, leave a light an
Letiryg & Hirner switeh and check all your doars and
winows - including outbulidings - are locked.

Prepare your emergency kit
= & rriho Sure everyone oo

wihere it A good emengency kit for
wirter will include:

B A lorch B A radio ¥ Mobile phare snd charger
W Batteries 8 First aid kit 8 Warm clothes

W Blarikets B Wister 1A map of your kocal area
W Copies of your MSuranes desurments.

Speak to your insurer or
insurance broker
‘Chech that your current level of

ingurance fully covers your home,
business and vehicles.

Tell your insurer abaut Ay changes to your
property or any significant purchases,

Bk theem For &n up-1o-date copy of your irturance
docurnents and kisep thede in & watertight bag as
part of your Smergency wirer kit

Make a note of their general enquiries and claims
ruurribers. - save them in your phone.

Your insurer or insurance broker can provide expert advice on how you can
prepare for, and protect against, winter-related events. No matter what the
season, don't hesitate to call them for advice.

#Wintersmare

Chescilise

RSA Insurance Group ple
WL FS3Eroup.com
B @rsagroup [ /rsainsurance [ [rsainsurance

Groupwide WinterSmart Campaign to advise customer how to prepare for winter

3.2 Encourage our customers to adapt to climate change and reduce tleginigouse gas
emissions through insurance products and services.

Some examples from across the business on how we encourage our customers to adapt to climate
change and reduce their greenhouse gas emissions.
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We continue to support our customer as above and our Green Home endorsement policy in Canada,
5SYyYlIN] Qa RA&O2dzy i (2 ovOmedahnter drisl Niderggsfisiehcy BialgsS foi o6 | O 7
customers wtih energyefficient windows are great exampef how we encourage customers to

reduce their greenhouse gas emissions.

In general, we offer a before, duringéafter claims proposition to our cimsners where we advise
customersof their risks at time of policy purchase and provide recommendations for risk
management. For our commercial customers, we can offer a web based application, F&8sked
Engineering Database) that allows clients to manégjeengineering data in real time, including
recommendation tracking, risk profiling and modelling and client portfolio analysis
http://www.rsabroker.com/system/files/RSAred.pdf

During aclaim, our Claims Handlers and Loss Adjusting teams are responsible for managing the claim
process from claim to closure, with a constant focus on being proactive and pragmatic while also
keeping all parties informed at every stageur responses are satantive and considered. Our
comments on the claim and thoughts as to next steps to progress are designed to maximise
efficiency and minimise uncertaintiWe recommend energy efficient replments of damaged

goods or floodesilient materials following alaimwith some customers being more aware of the

new products than others. If it is cost neutral to make the replacements, customers are happy to do
this however where there is a cost involved, customers tend to be more apprehensive despite our
recommendd&ons.

In the UKin December 2015, we saw another significant flood event followieghree storms;
Desmond, Eva, and Frank. As during the flood events in 2013 and 2014 the UK Government
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introduced a repair and renew grant, and RSA, in turn, ensurdcctistomers were provided with

adequate information to be able to apply for the grant. However, it should be noted that the late
fldyOK 2F (GKS &a0KSYS |3l Ay O2yFtAO0GSR 6AGK Lyadz
home quickly. As a result éikin 2014 uptake has anecdotally been very low indeed.

Results from the December 2015 floods were tHaBA0 commercial customeedfected were
visited within 3 days of the flooding event a@8%of property claims callg/ere answered in 20
seconds durig the surge

RSA engaged with the ABI nationally, and also Local Authorities in the worst affected areas to discuss
some of the technical challenges of introducing flood resilience materials into properties

particularly where there are practical challexsgof providing materials that are both flood resilient

and compliant with building regulations for insulation.

In September 2015 we f#aunched our Buildings supplier strategy which has a strong focus on
WNBAG2NF GA2YQ | YR WO éckidinovatians eteinglusi@idn the neyt dzY 6 SNJ 2 F
supplier contracts such as usage of onsite contents storage pods to save the time and cost involved

in removals; and ensuring that our restoration contractors continually improve on drying times to

reduce the tine customers are out of their homes. Ris#vebeen involved as part of the Committee

that developed BS12999 Damage Managengdhis was successfully launched in the Autumn of

2015.

3.3 Seeko increasethe proportion of non-life claimsthat are settled in a sustainablemanner.
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In January 201@ur Loss Adjusting teams were transferredatthird party,Cunningham Lindsey

who are nowresponsible for managing our claimddthough, we no longer have-imouse Loss

l Redza i1 2 NB X (KS firta di@ms2a0ing® ididaives Yids Ndt i2en diminished.
Cunningham Lindsey follow the same Projdetnaged claims modébr high value claimdracking

the length and cost of each claim treir own online systenRSA have worked closely with
Cunnindgpam Lindsey making them aware of our Corporate Responsibility Strategy and our desire to
reduce our environmental impact and support customers to be more resilient to our changing
climate. As such, all the loss adjusthes/e received accredited trainingavthe British Damage
Management Association (BDMwhich promotes the use of repair and restoration techniques.

Following the flooding events of winter 2013/2014; 2015/2016 and the flash floods of JungtB816
team have alsaipdated our RSA Home Claifhlood Incident Response Plan which details our
response to a flood everand our focus on restoration and resilience. The plan summarises our
NBalLlryasS sgAlGK GKS p wQay
1. Response: immediate response at First Notification Of Loss (FNOL) to support customer;
2. Resource: making the best use of adjusting and supplier resources, using local suppliers
where possible to reduce transportation costs and carbon;
3. Restoration: focusing on stabilization, decontamination and restoration, avoidingasttip
where feasible;
4. Resilience: supporting customers in flood resilience repair decisions and supporting them
GAGK ye 3INFyd FLILX AOFGAZ2ya 6F2N) SEF YLX S
5. Recovery: supporting customers in getting back home as soon as possible.

In 2016, our team is working on a Winter Preparedness Plan and working with our weather
forecasting company, EuroTempest to use historical weather data to improve our incidence
response plan.

Working with suppliers to reduce costs and carbon
Strategic partneships are being developed with suppliers to support our repair and restoration
strategies over replacement.

The key objectives for this strategy are to improve communication between field adjusters and
suppliers at a local level and make greater usmebvation in the damage management process
including rapid drying systems (RDS)sia cleaning and storage facilities, and temporary kitchens
all of which will reduce tindines and temporary accommodation periods for customers. Further
reductionsin timelines are being targeted at between 25% and 35% with the associated benefits of
cost and carbon in customers having to be rehoused in temporary accommodatlidoh is often
located outside their local community. The improved technical controleewiiance controls on
stripping out and contents restoration.

Some examples dfhese partnershipare detailed below.

1 On flooring claims, we actively drive repair over replacement, both for reasons of cost, the
environmental impact, as well as minimigidisruption for the customer. In the last 18 months,
our supplier has devised new repair methods to increase their rate of successful repair and
mitigate the need for replacement. One example of this includes carpéyeeg, where if the
flooring has ben damaed by exposure to chemicals, ebtgach, the supplier can fgye to
match.

1 Repairand Inspectiorg we changed our repair and inspection rules for mobiles, laptops and
electrical products in 2015. We moved away from a traditional value based métreodore
intelligent triage approach. This helps to ensure that we are only inspecting or attempting repair
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1 Planned routes we encourage our claims service partner companies to use central route
planning in order to find the shortest possible route to customers. This is something that could
potentially reduce the number of kilometres driven by about five patce

1 App for assessmentas part of our vehicle insurance offering, we provide a service where
RFEYIF3S Oy 06S FaaSaaSR @Al LK2G23aANY LKA 64/ 2tf€S
owners photograph damage to their vehicle and send us the picturesuvimobile app. We
then use the images to find the nearest appropriate repair shop out of the 30 that we work with
across Sweden. The workshop calculates the required repairs, books a service time, and picks up
the vehicle, dropping it off once the repaage completed. Among other things, this means that
0KS @OSKAOES 28ySN)I R2SayQi ySSR (2 @Aarald GKS g2
our customers. It saves travel time, reduces CO2 output, and makes life much easier for our
customers.

1 Recycledeplacement glasswe strive to repair stone damage to glass rather than replacing the
entire windscreen. The goal is to repair the damage before any cracking occurs and glass
replacement becomes necessary. Glass that absolutely has to be replacegtisdec

f Preventative firdnformation-h dzZNJ ¢ CANBE { OK22ft ¢ A& I LINBGSy Gl GA:q
at preventing household fires. We have loaded a series of short films onto the Hlaywa
website, explaining how fire security in the home can be impdband what kinds fire
protection equipment should be present in all homes.

1 Sustainable renovationwhen water damage occurs in bathrooms, some 80 percent of the
AYOSNR2NI FAGOAY3IE FNB GeLAOlrffe dzyRIYII3ISR | yR
therefore, recommend partial renovation as a sustainable approach, something that is
supported by contractors and technicians.

3.4 Throughour products and servicegssistmarketswith low insurancepenetration to
understandand respond toclimate change.

Resmnsible customer service

Customers are the reason we exist. So we treat them as we would wish to be treated ourselves,
providing value for money products, communicating in a clear and transparent way and measuring,
monitoring and dealing with claims quigldnd efficiently.
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We were delighted to receive the Customer Experience Champion Award this year, with the judges
highlighting how we use our measurement frameworks to improve products and services for
customers.

In 2015, we invited 10 UK customers, botlvacates and detractors, to join a meeting of our
Personal Lines Board. This provided our leadership team with valuable insight into the customer
experience.

We employ a number of tools and resources to listen to customers, gauge satisfaction and improve
our services as a result. For example, we work with the General Insurance Market Research
Association (GIMRA) and monitor both Customer Service Measure (CSM) and Customer Voice (CV).
Customer sentiment in 2015 remained supportive and retention across thggs around 80%.

We are committed to marketing our products responsibly. In the UK we have a robust framework to
ensure that promotional material, including financial promotions, are designed to achieve good
outcomes for our customers and comply witheehnt regulatory standards. Our sevstage launch
process means every new product is reviewed by senior management in Legal and Compliance,
Product and Customer, Technical Underwriting and Marketing & Communications. This makes
certain that it meets ourwestomer needs, is compliant and-fidr-purpose.

Every year, we handle hundreds of thousands of claims. Whatever the size of the claim, we take care

of our customers when they need us most. We believe in proactive prevention and tailoring the

claims proces to benefit customers. Our dedicated claims handlers work with customers to reduce

NAail FYyRX GKSNBF2NB:I (GKS fA1StAK22R 2F I OflFAYD
property claims under £2,500, settling the majority within 24 hodtsraeceipt of five key pieces of
information.

Access to insurance

We work closely with charities and partners to break down barriers to financial exclusion, tailoring
products to customers with specific needs.

This year, our Codan business in Denmar&lrrates a 26/ear partnership with mental health
charity LEV. Together, they have created bespoke Contents and Liability insurance for customers
with specific disabilities.

In the UK, our work with the Motability Scheme means we provide insurance to 80€0(®

disabled customers with access to a lease vehicle, scooter or powered wheelchair. Our teams are
trained to understand the loss of independence and mobility that being without a car can bring our
disabled customers. Our customer satisfaction scoeflect our approach with a Net Promoter

Score of +79.

In 2016, to support our Armed Forces MORE TH>N and RSA are pleased to have signed up to the

Armed Force€ovenant which ensures that when posted abroAi® ! NY¥ SR C2NDSaQ LISNA
financially disadantaged who have our ator or home insurance products
https://www.abi.org.uk/News/Newseleases/2016/06/Insurersommi-to-flexible-policiesfor-
armedforcesstationedabroad

4.1 Evaluate the implications of climate change for investment performance and shareholder
value.
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We hold approximately £13ilbion of investments, the majority of which is in bonds having reduced
our equity and property investments. Our investment fund managers include Deutsche Asset and
Wealth Management, Skandinaviska Enskilda Banken, AXA Investment Managers, TD Asset
Managenent and PH&N Investment Services.

Our Group Investment Committee manages investment policy and strategy and oversees the

DNR dzZLJQa Ay@SadyYSyid LRNITF2f{A2a8 gA0GKAY A0GNAROGE & RS
Annual Reports and Accounts 2015, wenoaunicated our strategy to maintain a core high quality,

low risk portfolio.

4.2 Incorporate the material outcomes of climate risk evaluations into investment decision making.

4.3 Communicate ouinvestment beliefs and strategy on climate change to clients and
beneficiaries.

Our Group Investment Committee is authorised by our Board to manage all aspects of investment

policy and strategy for the Group and provide oversight of the operation oDtheR dzLJQ& Ay @S a (i Y !
portfolios within established strategy and risk frameworks. Within our RSA Annual Reports and

Accounts 20% which is publically availahlere communicated the results of our investment

portfolio and our strategy to focus on maintainiagcore high qualt, low risk portfolio structure.

For more information, refer to padged-60 of our RSA Annual Reports and Accounts Zot%a
descriptionof the Group Investment Committee.

5.1 Engage with our supply chain to work collaboratively to improve the sustainability of their
products and services.

Corporate responsibility for our suppthain is mandated within our Group Third Party Contracts
Policy as our reputation and regulatory compliance rely on it.

Each operating country determines its supplier code of conduct which ensures they always meet
local requirements.
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In the UK, our Suppli Relationship Management (SRM) function, working alongside business
managers and a centralised Strategic Sourcing, is responsible for engaging suppliers. Our SRM
programme has been managing supplier relationships of high value or risk for over sev&n year
We prioritise suppliers with robust environmental policies and encourage them to both minimise
their environmental impact and be able to demonstrate it.

We aim to reduce the social and environmental costs of the products and services w&ekuy.
examples of this in Principle 3.3 above.

In 2016, the CR Team is working alongside the Procurement team to better incorporate sustainable
procurement into the sourcing process across the Group. This includes ensuring all contracts over a
certain threshold are sdrvia the CR team for advice on how to engage with suppliers on improving
the environmental and social performance of the products and services that they will provide RSA.
We also intend to update our supplier assessment processes to include questidmes suppliers
Corporate Responsibility credentials (including their approach to human rights (including modern
slavery and trafficking environmental protection and community investment). Suppliers will be

rated according to their credentials and made awaf high risk issues that we have identified. We
intend to roll these questions out in the UK initially and then across the Group.

We are also developing@roupSupplier Code of Conduct that will be included into all new contracts

and renewals. The Sujg Code of Conduct will be published on our Responsibility webpages and
outinesw{ ! Q& SELISOGlI GA2ya F2NJ {dzLJLX ASNJ O2y RdzOG NB3II
business ethics and community involvement.

5.2Measureand seeko reducethe environmentalimpact of the internal operationsand physical
assetsunder our control.

Within our Sustainable Futures theme of our Corporate Responsibility Strategyppert a
transition to an environmerdlly-sustainable world by helping our customers deal with changing
risks and by promoting new ways of working that save energy, resources and create less waste.

Please see an update of our progress against our targets on our Responsibility webpages:
https://www.rsagroup.com/responsibility/sustainabfieiture/ as well as highlights of how we have
reduced our environmental impacts on page 4ajhlights PDF
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KEY ENVIRONMENTAL DATA FOR RSA GROUP 2015 2014 2013

Greenhouse gas emissions (tCO,e) Scope 1 @& 6,115 12,279 12,968
Scope 2 &) 17,275 24,717 25,787
Scope 3 15,907 16,376 23,901
Business Travel ® 13,050
TOTAL (gross) 39,297 53,372 62,656
Gross tCO,e/FTE 2.20 2.37 2.60
Carbon offsets 20,000 21,827 27,278
TOTAL (net) 19,297 31,545 35,378
Net tCOze/FTE 1.08 1.40 1.47
Energy Consumption (MWh) 74,320 106,693 114,325
Water consumption (m3) 210,553 282,334 270,572
Paper consumption (tonnes) 1,515 1,734 1,920
Waste production (tonnes) 6,930 5,262 5,014
Waste recycling (%) 79 67 60

ASelected data has been independently assured by PwC. For further inforntitignload Kg
Environmental DatéPDF).

Data notes:

The emissions for 2015 have been calculated using a different organisational scope to previous
years, reporting all sources of emissions from operations with 50 or more full time equivalent (FTE)
employees. In prawus years, emissions from offices with less than 50 employees were estimated,
but these have been removed from the scope of the 2015 reported emissions. Previously, some
Scope 3 emissions were misreported as Scope 1 emissions. Therefore, we have mestateskline
year as 2015 for our carbon reduction target and amended our target accordingly.

{O02LIS MY 9YAadaArAz2ya FTNRY (KS DNRdAzLIQEd &2 dzNDODSa (KL
fuel, company owned vehicles and the operation of our facdlitie
Scope 2: Emissions from the consumption of purchased electricity, heat or steam.

Scope 3: Emissionsfromnéng y SR a2 dzZNDOSa GKIFaG FNB NBfFGSR G2 (K
business travel and the use of water, paper and waste generated.

Business tavel: Emissions from flights, trains, taxis, hotels and vehicles not owned by organisation.
This has been separately assured and reported in 2015.
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Highlights of emission reduction initi&ves from across the Group
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Across the Group, there has been a focus on divestment with RSA Group having sold its
business in Latin America and Russia. This has resulted in a smaller geographical footprint
which has resulted in seduction in our carbon eisions by approximatel,844 tonnes of

CO2e.

The majority of the decrease in our Scope 1 and 2 emissions (approximately 8,441 tonnes of
CO2e) are as a result of the change in our organisational boundary. The emissions for 2015
have been calculated usirgdifferent organisational scope to previous years, reporting all
sources of emissions from operations with 50 or more full time equivalent (FTE) employees.
In previous years, emissions from offices with less than 50 employees were estimated, but
these hae been removed from the scope of the 2015 reported emissions.

In our Scandinavian businesses in Denmark, Sweden and Norway, we collaborate with our
energy suppliers to find ways of reducing our energy consumption in our buildings. In 2015,
we invested in aergy efficient ovens in Denmark, LED lighting and new chillers.

In Stockholm, energy consumption has decreased by 24% from 2014 baseline. This is due to
sound energy management where technical installations are optimised for efficiency with all
settingsin the control systems adjusted regularly. New heat pumps have been in operation
since May 2015 which are more energy efficient as well as recovering heat from our data
centre and restaurant.

Ly {6SRSyYy> 6S KI @S NBEDY SID & RodicustBriyais iguNiie 3 A vy 3
to online policies. The target for 2016 is to move 500,000 customers to digital policies.

In Canada in 2016, travel insurance policies will bgingpto digital documentation. Already

52% of customers have gone digital.

Also in Canadawve installed video conferencing and efficiency measures. Our Toronto head
office won an internal challenge to reduce the most emissions from our offices and in
October 2015, our Johnson Green Committee again ran a successful Waste Reduction Week.
In the UK, we reduced our energy consumption at our London offices by 58% from a 2010
baseline by moving our employees to one office, winning 5 Mayor of London Energy
Challenge Awards. We replaced our chillers in our Manchester office resulting in significant
cog and carbon saving$n our Horsham office, we improved the air conditioning control in
GKS 2FFAOS IyR FdzZA te& Fdzi2YIFIGSR 2dzNJ f AIKGAY T
GKSNBE Aa y2 2yS Ay (KS 2FFAO0S® R&uciodzOOSa & T dz |
Commitment and Energy Savings Opportunity Scheme. We offset our unavoidable emissions
by purchasing certified carbon credits for projects in Honduras, Africa and Vietnam. Through
our MORE TH>N and Trees for Cities partnership, we encouragedc@stfers to switch

to digital documentation, saving over 20,000 pieces of paper.

Through the Energy Savings Opportunity Sch@e®0S), our consultants identified

>£300,000 worth of energy saving opportunities which all had an averagbagu&kyof 4
years.Following the ESOS audits, we got approval to implement the low cost, shesapky
projects and are investigating the larger projects. Most importantly, we received support to
implement anlSO 50001 Energy Management Systette UK. This is sponsorbyg the UK

and Western Europe COO. Currently, we are working on a phased approach to
implementation with the hope of certification by next ESOS reporting period in 2019. See

our ESOS Case study on p13 of UKGBC pamphlet
http://www.ukgbc.org/sites/default/files/[ESOS%20Case%20Studies%202016%20SMALL.pdf
Recent analysis of our UK reported CRC emissions shows a decreasing trend of our
emissions. Some of this decreasorresponds to releasing investment properties, however

in 2015/2016 compared to 2014/2015, the biggest decrease was in Manchester and
Horsham due to the energy efficiency projects detailed above.
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Reported Annual CRC Emissions (tCO.e)

16,222

14,111 13,966 13,942
10,382 9.907
I I 87433

2009/2010 20102011 2011/2012 2012/2013 2013/2014 2014/2015 2015/2016

9 Across the Group, we have been announcing new stragegieneet our ambition to win for
customers and shareholdergnyw.rsagroup.com/media/1035/rs@015preliminaryresults
presentation25-feb-2015.pdf). Within these strategies, technology plays a key role allowing
our people to excel and delightingour cUt¢ NE ® 2 S I NB YI {Ay3 &aAIyaA U
modernising our IS platforms and introducing the tools and software that will help us work
smarter, more effectively and more efficiently. For our customers, we are deploying a new
front end insurance platforniDuckcreek) combined with other leading technologies over
GKS ySEG UQGS &eSINa® ¢KSasS ySg aeaisSvya sgArtt K
the tools they need to deliver a great proposition to our customers and partners. The
environmental benefi of these technological developments are reduction in paper and

more efficient IT equipment.

5.3 Disclose our direct gas emissions of greenhouse gases using a globally recognized.standard
We continue to monitor, measure and exterlyatlisclose our diré@nd indirectemissions of
greenhouse gses. Details diow we report our carbon emissions can be found in©arporate
Responsibility Reportingitria statement.

2SS dzaS 'y 2yt AyS DI D NBuBEnNdcthtycdllech augeiivBorimeat® énd Y S (i NA C
social performance dat@®ur Impactsonverts environmentadlata into a carbon footprint with

consideration to the World Business CoufmilSustainable Development and World Resources
LyadAaddziSQa o2 ./ {5k2wL0 DNBSYK2dzaS DlFa tNRG202¢ T
the latest emissions factors from recognised public source including, but not limited to, the

Department for Emironment, Food and Rural Affairs (Defra), the International Energy Agency, the US

Energy Information Association, the US Environmental Protection Agency and the Intergovernmental

panel on Climate Change.

Selected data for 2015 has been independently asgiy PwC in accordance with ISAE 3000
(Revised) and ISAE 3410. For further information, please refer to our RSA Corporate Responsibility
Reporting Criteria 2015 (PDF) dPd Q& ! 348 dzNJ Vv OS .hLIAYA2Y HAamMpdt 5CO

We publically disclose our greenhouse gas emissions iR8ArAnnual Report and Accounts 2015
(page 93pndon ourSustainable Futuresebpages.

5.4 Engageour employeeson our commitmentto addressclimate change helping themto play
their role in meetingthis commitmentin the workplaceand encouagingthemto make
climate- informed choicesoutsidework.
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In order for us to meet our carbon reduction target, we need all of our RSA colleagues around the
world to help us. Throughout our offices, we run various campaigns to encourage employees to
adopt greener behaviours at work and at home.

Examples of some of these campaigns are detailed below.

1 Denmark runs continuous communication to employees around reducing waste and
switching off lights and IT Equipment. Earth Hour is also celebrated each year.

1 SRSy F20dzaasSa 2y LINRPY2(GAy3 WLI LISNI SaaQ 2FFA
employees are supported.

1 In Canada, therbas been a move towards energy efficient coffee vending machines. One of
the machines uses-&ups which once used are sent tétoaal wasteto-energy facility which
uses the cups as a fuel source.

91 All Johnson offices from coast to coast, with the help of the Johnson Green
Committee,celebrated Waste Reduction Week from October 19th to 23rd. Through unique
daily challenges, coupleslith informative communications, the Green Committee aimed to
show their Johnson colleagues how simple actions at home and at work, can be adopted to
create a more sustainable future. Those who took part in the daily challenges emailed the
Green Committe@xplaining what they did and weragered into a daily random draw.

Here are some of the activities from the week.

o0 Monday was eat green for the day, aimitaghave staff eat foods that are
environmentally friendly and try to go meatless for the day.
o0 Tueslay was waste free daand staff was challenged to go a full day without
producing any unnecessary waste.
0 Wednesday was energy conservation daygouraging staffo follow suggested
FOGABAGASAE FTAYSR (2 Y2RATe SIFOK AYRAGARdMZ
o0 Thursday was water conservation daith the objective of reducing water
consumption as much as possible.
o Friday was alternate transportation dayd the challenge consisted on finding a co
worker who lives nearby to share a drive to work that dayhdt was not an option,
then consider taking public transportation, ride a bike or walk to work!
1 There are new waste and recycling bins in St. Johns, Canada and in a proportion of the UK
sites, we moved to a new waste contractor in order to reduce thewmh of waste we send
to landfill. Communication was sent to all employees making them aware of the amount of
waste we produce and advising them to reduce, reuse and recycle.

aGta  3ft20Ff AYAaAdzZNBENE 2dzNJ 2 LISNI (A anfedims&fthdS 'y A YL
energy we use, waste we produce and travel we conduct. Within the UK, we generate 5,012 tonnes

of waste which is enough to fill 585 double decker buses and equates to 160 tonnes of carbon dioxide
SYAaaA2yaos

In Canadawe are very proud adur recent announcement to team up with WWF Canada to advance
employee action and sustainability. The/&ar partnership will inspire and engage employees in our
workplaces across the country to take environmental actions. With the partnership, RSA lsecome

the new sponsor of Living Planet @ Work, WWF y' I R Q&4 Sy @ANRYYSydalf SYLX 2
programme. Through this partnership, WWEanada will support RSA to develop a robust national

green team programme in order to engage employees ctasbast to tale action on sustainability.
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ENVIRONMENTAL
PARTNERSHIP

WWF Canada and RSA
Canada team up to advance
employee action on
sustainability

Our colleagues in Canada kicked off a
new five-year partnership with WWF-
Canada to inspire and engage employees

inworkplaces across the country to take
environmental action.

With this partnership, RSA becormes the
new sponsor of Living Planet @ Work
WWF-Lanada's environmental employee
engagement programme. Indoing so. RSA
demonstrates and promotes the benefits
of integrating employvee engagement and
corporate responshbility initiatives.

Through this partnership, WWF-Canada wwill
support RSA 1o develop a robust national
green tearm programme in arder to engage
employess coast-to-coast 1o take action on
sustainability.

"

This partnership supports the Group's
Corporate Responsibility Strategy
specifically our Group carbon reduction
target and aim ta help our customers
respond to changing environmental risks
and opportunities. Read maore about our CR
Strategy in the previous article

Rowan Saunders. President and CEQ of
RSA Canada said: "Our employees are

aur biggest asset and engaging them on
sustainability - an issue that they care
deeply about - is directly linked to ouwr
success. Combined with WWF's inspiration
and guidance, we can bring together our
people to create a more sustainable future”

David Miller, President and CEO of WWF-
Canada added, *Every day. more Canadians

are waking up with the urge to lighten the
hurman load on owr planet. They're @king

action, seeking sclutions, and dreaming of
future where nature and the economy thrive
rogether. WWF-Canada's partmership with

RSA Canada harmesses that drive to help
Canadians in workplaces across the country
build a deeper connection with nature” L)

ENVIRONMENTAL
PARTNERSHIP

WWF and RSA
Partnership History

For more than five years, WWF and

RSA have partnered on research and
employee engagement initiatives that

have strengthened our organizations. As

a leading renewsable energy and maring
insurer, RSA has supported WWF's efforts

to better understand the impacts of our
changing climate and environment and to
help RSA employees, customers and brokers
mitigate and adapt to those risks A report
commissioned by RSA to understand the
insurance risks of Arctic shipping is informing
industries. RSA's recognition of the important
role that employees play in creating positive
change is helping to advance workplace
sustainability. By working with WWF, RSA is
expanding its influence and gaining valuable
insights for its future

About Living Planet @ Work

Living Planet @ Work was launched in
2011 1o inspire. empotuer and engage
environmentally minded employees to lead
footprint reduction initiatives, sustainability
auareness campaigns at work and build
support for WWF's conservation efforts
across Canada, Today, more than 1,200

champions from more than 900 companies
use the programme and are taking action for

the good of business and the planet.

About WWF-Canada

WWF-Canada s part of WWF (World Wildlife
Fund), one of the world's largest and most

respected conservation organizations. WWF-

Canada has close to 50 years of experience
implementing science-based knowledge
and research into on-the-ground projects
WWF creates solutions to the most serious
conservation challenges facing our planet.
helping people and nature thrive.
Visit wwf.ca for more information

LIVING PLANET

@WORK owveneRSA°

Why integrating a company's
employee engagement and
corporate responsibility

initiatives matters:

» High employee engagement can lead to
19 par cent profit increase, 20 per cent
improved performance and BF per cent
turnover reduction ([Corporate Leadership
Council)

= Lack of employee engagement is the
top issue currently facing 87 per cent of
HR and business leaders (Deloitte 2015)
and less than one-third of wWorkers felt
engaged in their jobs in 2014, according to
the U.S. study. The majority (51 per cent)
were ‘nat engaged” and 175 per cent
were "actively disengaged”and

= Millennials, the least engaged generation
(Gallup, 2014) and the generation that
will form half of the global workfores by
2020 and T5 per cent by 2025, want their
weark to have a purpose. 1o contribute
sormething to the word and they want to
be proud of their employer (PuwiC 2011).

Further Reading

RSA & WWF partnership
announcement

Partnership announcement
and recruitment for the
green teams launch

click here

WWF-Canada blog
article dlick here

Internal article on the Syear partnership with RSA Canada and WMZEnada to encourage employee action on

sustainability.
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In the UK, we celebrated Earth Hq@6" March)and World Environment Dg$™" June 201§ For

Eath Hour, our FM Managers turned off all nessential lights and external perimeter lights for the
hour. For World Environment Day in the UK, we ran a svaftbampaign where wdelivered
chocolates to all desks that had their monitors switched Dfechocolate was a token of thanks for
remembering to switch off and was given to get people talking. An email was sent out the next day
explaining why people received a chocolate and showing how much energy and associated carbon

SYAEAAZ2Y A 6 SNongT BR e NEASMIGIS ny: 2F Y2YVAG2NE

to switchoff our monitors, we could save 216tCO2e annually (approximately £42,000 annually). We
LIX Iy (2 NHzy 21F@X0 O3 NOLW A ANG @k, { SLIGSYOSNI 2 &SS

We also post various environmental related comments on our RSA social media sites. See below for
two examples.

_

Tonnes of

carbon per “\‘

employee in 2015, \
(Targeting 1.9 by - \
2018) e

-

We're changing the
we work to be mor

sustainable.

Jith better waste
lanagement, we're

AR cycling more every year.

S o g t =

ﬁ: - Www.rsagroup.com/ ‘Wwuw.rsagroup.com/

- el = . AT e

6.1 Ensureghat the organisationisworkingto incorporatethe Principlesnto businessstrategyand
planningby encouraginghe inclusionof the socialand economiémpacts of climateriskas
part of the Board agenda.

Our CR Strategy is managed by our Group Corporate Responsibility Function with oversight and
challenge from our Director of External@munications. The Chief Executive and Group Board has
ultimate accountability and is updated-ABnnually on activities and progress against targets. Within
each region, countdevel senior management has oversight of the strategy and the implementation
and delivery of activities to meet targets is managed by local CR Representatives. Regional activities
are coordinated by the Group CR Function.

We are strengthening sustainability across the Group by working with functional departments such
as Human Resoues, Risk Management, Corporate Real Estate and Procurement to continue to
integrate sustainability into our core business processes. Through collaboration, we initiate projects
and drive employee engagement to encourage each and every one of us to Malgs Beiter

Together

Our strategy is underpinned by corporate CR polices outlining our approach to human rights, the
environment and community and charities. Applicable to all operating countries and subsidiaries,
these policies help manage our operationaigulatory and reputational risks while putting
corporate responsibility at the heart of our business

Our regional CR representatives implement our strategy and comply with minimum controls through
the CR policies. Each policy has a Group Executive Gwaésroup Managing Owner who, with the
assistance of Local Managing Owners, ensure compliance. They do this by working alongside
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business experts to identify and implement key controls. A robust monitoring framework makes sure
these controls are continugllevaluated. The Risk function administers the policy framework and
monitors adherence to each policy. If any controls are not working effectively, a remediation plan is
agreed to quickly restore adherence

ESG risks

We considered environmental, social agalvernance (ESG) risks when engaging stakeholders to
create Making Things Better Together.

Our aim is to both provide products that protect our customers from the impact of risk and to make

sure the risks we accept are managed collaboratively. This hawitheffect of maximising returns

for investors and benefitting the environment and societies we operate in.

¢CKS . 2FNRQA&A wAal /2YYAOGGSS o6.w/ 0 SyadaNBa ¢S 2LISNH
Group Chief Risk Officer shares any material ESGwitsits a quarterly update to the BRC. We

consider it imperative to continually evaluate any emerging risks.

We monitor global developments that could present social or political risks, such as human rights

issues. As signatories of the UN Global Compaefire committed to protecting human rights and
StAYAYFGAY3 RAAONAYAYIGA2Yy® 2SS NBLRZNI 2dzNJ LINE I NE
annually.

We comply with all relevant law and regulation concerning financial and economic sanctions. A
dedicatedcommittee oversees our procedures and our approach to dealing with countries we
perceive as higher risk. This approach is reviewed at least twice a year.

The above information is publically available on our Responsibility webpages:
www.rsagroup.com/responsibility

Progress in 2016

1 The CR Function and Procurement teams are working together to integrate the principles of
sustainable procurement into our sourcing processes with the vision:

o0 Toreduce thesocial and environmental impaci®m the purchase, use, and
disposal of the products we procure.

o0 Topromote and maintain high standards of social and environmental coratiross
our procurement activities and work with our suppliers to make sure they atlopt
this approach.

0 Next steps are:

A To have a Group wide Supplier Code of Conduct in place by August 2016.
A To have assessedproportion of our suppliers based on spend on their
environmental, social and econontpedentials.

1 The CR Function and th&WCorporate Real Estate teams are working together to develop
and implement an Energy Management System in line with ISO 50001 by December 2017.
We have defined a phased approach to implementation with initially 7 sites being completed
by December 2016. BEnergy Management System will allow us to better monitor
progress against our Group carbon reduction target in the UK.

1 The CR Function is working with the Group Investment Director to understand the potential
of improving the management information of pinvestment portfolio (specifically the
corporate bond portfolio) in terms of ESG issues.

1 The CR Function is working with the Human Resources Function to investigate the appetite
for a Health and Wellbeing Strategy. A Health and Wellbeing Week is plésm@dtober
2016 to get a baseline of employee appetite to certain activities and training.
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I The CR Function is reviewing the materiality matrix of the CR Strategy to ensure that it still
aligns with issues that are relevant to our stakeholders and busiiéss review will involve
interviews with key stakeholders both internally and externally and will deliver an updated
materiality matrix for our 2016 CR Report. Following this work, the CR Function will report
the findings to Group Rigk ascertain the ptential to alignGroup emerging risks with the
findings of the review. This work is due to complete in September 2016.

9 The CR Function is reviewing the process of collecting KPIs for the CR Strategy (both
environmental and social KPIs) to map out the datkection process and recommend
actions to improve. This work is due to complete in August 2016.

6.2Publish a statement as part of our annual reporting detailing the actions that have been taken
on these principles.

ThisR2 OdzY Sy & 02 y2815 respaire $odhe @limatéWse Principles and is the basis of our
actions taken in continuing to address the issue of climate chargs.document ipublically
available on ouResponsibility pagesf 2y 3 6A 1 K LINB@JA2dza &SI NRa& NBaLRy

Additional information about corporate responsibility at RSA can be found at
www.rsagroup.com/responsibilityl his website is continually updated with new case studies and
stories demonstrating how we are embedding corporate responsibility into our corporate strategy.

OurAnnual Report and Accounts 20itieludes information on how we consider environmental and
social issues in our business model and corporate strategy.

See page-5 on our strategic response to economic, social, environment and customer.
See page-d on our business modelreproduced below.

See page 189 on how we strive to deliver better value for the environment and society.
See page 93 for our annual Greenhouse Gas emissions disclosures.

O O 0O
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